SUPER-APP SHOWDOWN

GRAB AND 60-JEK DUEL FOR DIGITAL DOMINATION
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About
Face

By MICHAL LEV-RAM

Facebook makes
billions helping adver-
tisersreach its users.
Now that strategyis
under fire. Fortune’s
inside look atan
impossible dilemma.

22

Racingin
the Streets

By CLAY CHANDLER

Singapore's Graband
Indonesia’s Go-Jek

started out as scrappy

taxiventures. Now
they’re expanding

services—and jockey-

ing to offer the top
“super-app” in South-
eastAsia.

DIGITAL HEALTH

Deathbya
Thousand
Clicks

By ERIKAFRY
and FRED SCHULTE

The U.S. government
claimed that electronic
health records would
lead to safer, cheaper
health care: 10years
and $36 billion later,

Finding
New Cures
inOld Drugs

By TIERNAN RAY

Scientists are using
A.l. to turn combina-
tions of existing drugs
into promising new
therapies. Can they
unclog Big Pharma's

the systemisamess. pipeline?
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neurodegenerative disease.
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5 » Eradicating a $600 Billion
Industry

Nearly every Democrat running for
President supports a version of
universal health care. That has
the private insurance industry

on edge. By SY MUKHERJEE

8 » Kraft Heinz:
A Cautionary Tale

Cost cutting didn’t help Jell-0
and wieners in an avocado-toast
world. By SHAWN TULLY

9 » Peloton’s Climb

The leader in bringing studio
workout classes to the masses is
going public. By DANIEL BENTLEY

10 » HeyNike, Support

Student Athletes

A former college football player
says the company should help
them get paid. By DAVID GRENARDO

11 » Foldable Phones

Are Coming

Whether we want them or not.
By AARON PRESSMAN

MCKINSEY UNDER AMICROSCOPE

12 » AQ&A With Kevin Sneader
Recent revelations have sub-
jected consulting giant McKinsey
to awkward scrutiny. Its leader
describes what could change.
Interview by ADAM LASHINSKY

FOCUS

15 » China’s Electric-Car
Showdown

Tesla, GM, and Volkswagen are
betting big on the world’s largest
market for electric vehicles. But
the country’s domestic manu-
facturers, like BJEV, have a huge
head start. By JEFFREY BALL

VENTURE

18 » Is42 the Answer?

A billionaire disrupter of the
French telecom market had a
radical idea: Build a computer
programming school that has
no books, no teachers, and no
classes. Oh, and make it free.
Six years in, has it worked?

By VIVIENNE WALT

20 » Betting on Tech’s

Building Blocks

The cloud-computing boom has
seeded a crop of fast-growing
companies that cater to software
coders. How investars can profit
from the pursuit of API-ness.

BY ROBERT HACKETT
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68 » On the Nation's Payroll
There are more than 2 million
federal employees. You may be
surprised by where they work.
Text by CLIFTON LEAF; graphic by
NICOLAS RAPP

CORRECTIONS

"Google’s Hopes and Dreams in India”
[Mar.1}incorrectly stated that Google
Pay has 40 million active users globally.
Thisfigure represents usage in India
only.

Becauseofanerrorinsource material,
“The Real Tide Pod Challenge” (Mar. 1)
incorrectly stated theshare of total
laundry pod exposuresin 2017 that
involved health care facility treatment;
itwas 33%, not 38%. Also, areference
toasharpincrease inemergency-room
visitsrelated tolaundry detergent after
laundry pods first hit the U.S. market
should have specified thatthe increase

occurred among children under B.
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